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Brand Manager
Seasoned, results-driven brand strategist with 15+ years of experience developing comprehensive marketing plans that build brand image, drive revenue, and achieve strategic business goals. Strong leader with excellent analytical skills and ability to engage and energize others to deliver business goals. Leverage strategic thinking and creativity to deliver unforgettable consumer experiences and foster brand loyalty. 
Core Strengths:

Revenue & Growth Strategy • P&L Management • Brand Strategy • Marketing Strategy • Integrated Communications Planning • Product Launch • Campaign Management • Product & Event Marketing 
Team Leadership • Product Management & Strategy • Competitive & Market Analysis • Project Management
PROFESSIONAL EXPERIENCE
Company One
Brand Manager	20XX - Present
Oversaw marketing strategy and integrated communications planning. Provided executive-level support to VP of Marketing. Managed agency relations of core brand strategy teams at both traditional and digital agencies.
· Directed strategic planning, executed lifecycle marketing strategies, tracked competition, defined key metrics, and developed customer segmentation and brand positioning of products. 
· Grew revenue +50% and drove $30M in incremental volume through the development and implementation of the customer annual retention plan. 
· Led cross-functional team to understand customer segmentation and develop product feature and communication strategies that drive customer engagement. 
· Drafted advertising briefs for new e-launches, sales events, and all branding initiatives, defining product positioning, communication priorities, target personas, and tactics. 
· Established short- and long-term brand strategies to sharpen brand and reach new audiences.
Company Two
Marketing Manager	  20XX – 20XX
Drove vertical solutions marketing for various global sectors. Managed multiple product narratives while collaborating across the organization. 
· Launched $80M+ in net sales leading validation of consumer need and product development. 
· Led large cross-functional team of 50, including leadership of project team consisting of Finance, Sales, Manufacturing and Logistics.
Company
Marketing Manager	   20XX – 20XX
Handled strategic accounts and partnerships with global companies.
· Exceeded projected sales target goals by 150% YoY.
· Drafted event marketing collateral such as promotional kits and exhibitor email campaigns.

EDUCATION
Bachelor of Business Administration, Marketing 
University One, Houston, TX


